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BROADBAND VALUE CHAIN 
Request for Information (RFI)
The Independent Communications Authority of South Africa (The Authority) hereby releases the Broadband Value Chain Request for Information as communicated in the Cost to Communicate Gazette of 4 June 2013 (GG36532). The questionnaire is available in both a Word and an Excel version. Licensees are requested to submit information to the Authority by the 15th July 2013 in the Excel version.

Enquires can be directed to:

	Mr Christian Mhlanga

Markets and Competition Analysis

ICASA

Private Bag X10002

Sandton

2146

Fax: (011) 566 3637

Tel:  (011) 566 3638
	OR
	ICASA

Block A

Pinmill Farm

164 Katherine Street

Sandton

2146

	Email: cmhlanga@icasa.org.za; cc: pcokie@icasa.org.za 


The Questionnaire
Part A: Company Information

	
	
	Company Information

	A.1
	Company Name
	

	A.2
	Company Address
	

	A.3
	Provide audited financial reports for the past three financial years and mark them with the following reference numbers:
	FY2010

	A.4
	
	FY2011

	A.5
	
	FY2012

	A.6
	Please attach a price list for all products and services marked with the following reference number:
	PL2013

	A.7
	Please attached a discount policy for volume, contract duration and reseller discounts to your response marked with the following reference number:
	DL2013

	A.8
	Comments
	


	
	FY ending in 2010
	FY ending in 2011
	FY ending in 2012

	A.9
	Balance Sheet
	Total Assets in Million Rand
	
	
	

	A.10
	
	Total Debt in Million Rand
	
	
	

	A.11
	Income Statement
	Total Revenue in Million Rand
	
	
	

	A.12
	
	Total Expenses in Million Rand
	
	
	

	A.13
	
	Total Net Profit in Million Rand (after tax)
	
	
	


Part B: Wholesale Services
Wholesale pricing and market information in this section refers to resale only and not to quantity discounts of corporate customers.
	Please indicate which services and products are offered by your company

	
	a) Does your company sell this wholesale service [Y/N]
	b) Number of wholesale clients for this service
	c) Names of main competitors 
	d) Main cost drivers for providing this service
	e) In your view is this segment of the market competitive [Y/N]

	B.1
	Basic Physical Infrastructure
	Co-locations facilities (commercial)
	
	
	
	
	

	B.2
	
	Co-location at major points of presence and Interconnect MDF, MSC, BSC, POPs
	
	
	
	
	

	B.3
	
	Other cabinets and street boxes
	
	
	
	
	

	B.4
	
	Trenches and Ducts
	
	
	
	
	

	B.5
	
	Poles and aerial cables
	
	
	
	
	

	B.6
	
	High sites on buildings
	
	
	
	
	

	B.7
	
	Masts, Towers, BTS
	
	
	
	
	

	B.8
	
	Submarine cable landing stations
	
	
	
	
	

	B.9
	
	Satellite earth stations
	
	
	
	
	

	B.10
	Transmission infrastructure
	Dark fibre cables
	
	
	
	
	

	B.11
	
	Copper cables
	
	
	
	
	

	B.13
	Leased line services
	Sub-rate services
	
	
	
	
	

	B.14
	
	Local or National (SDH based) high BW leased lines
	
	
	
	
	

	B.15
	
	ATM based leased lines
	
	
	
	
	

	B.16
	
	xDSL leased lines
	
	
	
	
	

	B.17
	
	International Private Leased Circuits
	
	
	
	
	

	B.18
	Managed transmission services
	Fixed Bitstream services (IP-Connect)
	
	
	
	
	

	B.19
	
	Mobile Bitstream services (APNs)
	
	
	
	
	

	B.20
	
	Metro Ethernet (on fibre)
	
	
	
	
	

	B.21
	
	Long distance Ethernet (on NGN)
	
	
	
	
	

	B.22
	
	Wireless links
	
	
	
	
	

	B.23
	
	VPN services
	
	
	
	
	

	B.24
	Internet Services
	Over a xDSL link
	
	
	
	
	

	B.25
	
	Wireless (WiFi) hotspots
	
	
	
	
	

	B.26
	
	Internet over a VPN
	
	
	
	
	

	B.27
	Data Interconnect
	Direct private peering
	
	
	
	
	

	B.28
	
	Peering at public exchanges
	
	
	
	
	

	B.29
	
	Local IP-Transit
	
	
	
	
	

	B.30
	
	International IP-Transit
	
	
	
	
	

	B.31
	
	Wholesale Internet access
	
	
	
	
	


	Please provide the Revenues (in R'000) earned for each of the following wholesale services

	
	FY ending in 2010
	FY ending in 2011
	FY ending in 2012

	B.32
	Basic Physical Infrastructure
	Co-locations facilities (commercial)
	
	
	

	B.33
	
	Co-location at major points of presence and Interconnect MDF, MSC, BSC, POPs
	
	
	

	B.34
	
	Other cabinets and street boxes
	
	
	

	B.35
	
	Trenches and Ducts
	
	
	

	B.36
	
	Poles and aerial cables
	
	
	

	B.37
	
	High sites on buildings
	
	
	

	B.38
	
	Masts, Towers, BTS
	
	
	

	B.39
	
	Submarine cable landing stations
	
	
	

	B.40
	
	Satellite earth stations
	
	
	

	B.41
	Transmission infrastructure
	Dark fibre cables
	
	
	

	B.42
	
	Copper cables
	
	
	

	B.43
	Leased line services
	Sub-rate services
	
	
	

	B.44
	
	Local or National (SDH based) high BW leased lines
	
	
	

	B.45
	
	ATM based leased lines
	
	
	

	B.46
	
	xDSL leased lines
	
	
	

	B.47
	
	International Private Leased Circuits
	
	
	

	B.48
	Managed transmission services
	Fixed Bitstream services (IP-Connect)
	
	
	

	B.49
	
	Mobile Bitstream services (APNs)
	
	
	

	B.50
	
	Metro Ethernet (on fibre)
	
	
	

	B.51
	
	Long distance Ethernet (on NGN)
	
	
	

	B.52
	
	Wireless links
	
	
	

	B.53
	
	VPN services
	
	
	

	B.54
	Internet Services
	Over a xDSL link
	
	
	

	B.55
	
	Wireless (WiFi) hotspots
	
	
	

	B.56
	
	Internet over a VPN
	
	
	

	B.57
	Data Interconnect
	Direct private peering
	
	
	

	B.58
	
	Peering at public exchanges
	
	
	

	B.59
	
	Local IP-Transit
	
	
	

	B.60
	
	International IP-Transit
	
	
	

	B.61
	
	Wholesale Internet access
	
	
	


Part C: Retail Services (end users including large corporate customers)

	
	Please indicate which services and products are offered by your company

	
	
	a) Does your company sell this Retail service [Y/N]
	b) Number of wholesale clients for this service
	c) Names of main competitors 
	d) Main cost drivers for providing this service
	e) In your view is this segment of the market competitive [Y/N]

	C.1
	Leased line services
	Sub-rate services
	
	
	
	
	

	C.2
	
	Local or National (SDH based) high BW leased lines
	
	
	
	
	

	C.3
	
	ATM based leased lines
	
	
	
	
	

	C.4
	
	xDSL leased lines
	
	
	
	
	

	C.5
	
	International private leased circuits
	
	
	
	
	

	C.6
	Managed transmission services
	Mobile Bitstream services (APNs)
	
	
	
	
	

	C.7
	
	Metro Ethernet (on fibre)
	
	
	
	
	

	C.8
	
	Long distance Ethernet (on NGN)
	
	
	
	
	

	C.9
	
	Wireless links
	
	
	
	
	

	C.10
	
	VPN services
	
	
	
	
	

	C.11
	Internet Services
	Fixed Line Internet
	
	
	
	
	

	C.12
	
	Over a leased line
	
	
	
	
	

	C.13
	
	Over a VPN
	
	
	
	
	

	C.14
	
	Internet over a wireless link
	
	
	
	
	

	C.15
	
	Over a xDSL link
	
	
	
	
	

	C.16
	
	Mobile Internet Services
	
	
	
	
	

	C.17
	
	Wireless (WiFi) hotspots
	
	
	
	
	

	C.18
	Voice services
	Mobile voice and messaging
	
	
	
	
	

	C.19
	
	Fixed voice services
	
	
	
	
	

	C.20
	
	Fixed-wireless voice and messaging
	
	
	
	
	

	C.21
	Bundled Voice and Data services
	Fixed voice and data
	
	
	
	
	

	C.22
	
	Fixed voice and mobile voice
	
	
	
	
	

	C.23
	
	Fixed voice and mobile voice, fixed data and mobile data
	
	
	
	
	

	C.24
	
	Mobile voice and mobile data
	
	
	
	
	

	C.25
	
	Fixed wireless voice and data
	
	
	
	
	

	C.26
	
	Fixed wireless voice and data and mobile voice and data
	
	
	
	
	

	C.27
	
	Other bundled offers not included above
	
	
	
	
	

	C.28
	Infrastructure
	Co-location services (commercial)
	
	
	
	
	


	
	Please provide the Revenues (in R'000) earned for each of the following wholesale services

	
	
	FY ending in 2010
	FY ending in 2011
	FY ending in 2012

	C.28
	Leased line services
	Sub-rate services
	
	
	

	C.29
	
	Local or National (SDH based) high BW leased lines
	
	
	

	C.30
	
	ATM based leased lines
	
	
	

	C.31
	
	xDSL leased lines
	
	
	

	C.32
	
	International Private Leased Circuits
	
	
	

	C.33
	Managed transmission services
	Mobile Bitstream services (APNs)
	
	
	

	C.34
	
	Metro Ethernet (on fibre)
	
	
	

	C.35
	
	Long distance Ethernet (on NGN)
	
	
	

	C.36
	
	Wireless links
	
	
	

	C.37
	
	VPN services
	
	
	

	C.38
	Internet Services
	Fixed Line Internet
	
	
	

	C.39
	
	Over a leased line
	
	
	

	C.40
	
	Over a VPN
	
	
	

	C.41
	
	Internet over a wireless link
	
	
	

	C.42
	
	Over a xDSL link
	
	
	

	C.43
	
	Mobile Internet Services
	
	
	

	C.44
	
	Wireless (WiFi) hotspots
	
	
	

	C.45
	Voice services
	Mobile voice and messaging
	
	
	

	C.46
	
	Fixed voice services
	
	
	

	C.47
	
	Fixed-wireless voice and messaging
	
	
	

	C.48
	Bundled Voice and Data services
	Fixed voice and data
	
	
	

	C.49
	
	Fixed voice and mobile voice
	
	
	

	C.50
	
	Fixed voice and mobile voice, fixed data and mobile data
	
	
	

	C.51
	
	Mobile voice and mobile data
	
	
	

	C.52
	
	Fixed wireless voice and data
	
	
	

	C.53
	
	Fixed wireless voice and data and mobile voice and data
	
	
	

	C.54
	
	Other bundled offers not included above
	
	
	

	C.55
	Infrastructure
	Co-location services (commercial)
	
	
	


Part D: Infrastructure

	Please indicate which of the following wholesale services and products are offered by your company

	
	a) Number of these facilities that you own or operate
	b) Do you sublease space at any of these facilities [Y/N]
	c) Do you rent space in or at any of these facilities [Y/N]
	a) Km of trenches/ducts or poles

	D.1
	MDFs on your voice network
	
	
	
	

	D.2
	POPs on your IP network or NGN
	
	
	
	

	D.3
	MSCs on your Mobile network
	
	
	
	

	D.4
	BSCs on your Mobile network
	
	
	
	

	D.5
	Street side cabinet that house electronic communications frames or equipment
	
	
	
	

	D.6
	High sites on buildings, mountains or hills
	
	
	
	

	D.7
	Number of MW masts
	
	
	
	

	D.8
	BTS sites (dedicated own use)
	
	
	
	

	D.9
	BTS sites (shared facilities with other operator)
	
	
	
	

	D.10
	Number of submarine cable landing stations in which you have part ownership
	
	
	
	

	D.11
	Number of submarine cable landing stations in which you have part or full ownership
	
	
	
	

	D.12
	Submarine cable landing stations in which you have part ownership
	
	
	
	

	D.13
	Satellite earth stations
	
	
	
	

	D.14
	Trenches/ducts in metro areas
	
	
	
	

	D.15
	Trenches/ducts between regions, provinces and cities
	
	
	
	

	D.16
	Poles or aerial cables
	
	
	
	


Part E: Competition

E.1. What obstacles do you face in gaining access to the infrastructure and wholesale services that you require in order to compete actively in the electronic communications markets in which you compete (or wish to compete)? 

E.2. Are there infrastructure and wholesale services that you would like to access but are not available to you? If so, identify these and explain why they are not available?

E.3 If you have been a new entrant in the last 15 years, what were the major challenges and obstacles you faced (a) in establishing your business and (b) in growing your business?

E.4. What regulatory barriers are there in your business and what areas would you like to see regulatory intervention in order to support your business? Where would you like to see changes?

E.5 How do you assess the general economic conditions in South Africa and its effects on your business?
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